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Introduction, Objectives
& Method

Introduction:

Thefield of governmentcommunicationhas evolvedsignificantly, withfocuson
the performative and discursive dimensions of government communication.
This evolution has been influenced by technological, organisational, and
economic changes as well as political and social changes. The digitalisation of
government communication processes has transformed the field, leading to
the need for research into new areas such as communication receivers' uses
and gratifications, campaign communication strategies, and comparative
analysis of government communication systems.

Government communication research has become more international in
scope and orientation, with an increase in the percentage of articles focusing
onthe press as a central consideration in the study and regarding news media

as central to democratic life. The impact of the internet and digital media
on the government communication landscape and civic engagement is a
significant theme of concern, with a focus on reconceptualising citizenship
and analysing the intersection of new technological advances with emerging
structures of citizenship.

Objectives:

1. To examine how government communication strategies and practices
have evolved from 2014 to 2024.

2. To identify and categorise the predominant themes and trends in
government communication research over the past decade.

3. Toinvestigate the role and impact of digital technologies, including social
media and e-government platforms, on government communication.

4. To evaluate the effectiveness of government communication strategies
during crises

5. To analyse methods and outcomes of public engagement and
participation initiatives in government communication.

6. To assess government communication strategies in public health,
including responses to health crises and promotion of health initiatives.

7. To measure the effectiveness and impact of various government
communication strategies and initiatives.

8. To offer practical recommendations for policymakers and communication
professionals based on research findings.
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Method:

Book Design and Scope

This book aims to analyse trends in government communication research
from 2014 to 2024. The methodology encompasses a comprehensive
literature review, keyword-based searches, abstract analysis, and topic
categorisation. Scopus and Scopus Al were utilised for data collection and
analysis.

Data Collection

Scopus is one of the largest abstract and citation databases, Scopus was
the primary source for collecting research articles and conference papers.
Scopus Al assists in refining search queries, extracting relevant abstracts,
and identifying key themes and trends.

Search Strategy

Time Frame: January 1, 2014, to December 31, 2024.

Keywords: Terms related to government communication, such as emerging
trends in government communication, government communication and
policy-making, government communication and crises, international
government communication, government communication and sustainability,
government communication and health communication, government
communication and national branding, government communication during
the COVID-19, and government communication and citizen participation.

Inclusion and Exclusion Criteria

Inclusion: Peer-reviewed articles, conference papers, and reviews related to
government communication.

Exclusion: Non-English articles, unrelated fields
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1. Emerging Trends in
Government Communication

The key findings of government communication research from 2014 have
highlighted fluctuations in the number of studies, the influence of the United
States in contributing to research, and the emergence of new skill sets
and approaches needed by government communicators. The evolution
of government communication research has seen an increased focus
on digital and social media, while emerging trends include social media
governance, e-Government, and the impact of web-based communication
on local government agencies.

Emerging trends in government communication research since 2014
include a focus on social media governance in government, the evolution of
technologies for information and communication in public administrations
(e-Government), and the challenges and trends impacting democratic

government in the 21st century. The use of web-based communication,
including social media and smartphone applications, by local government
agencies has also been an emerging trend, with a focus on monitoring and
analysing the types of communication being used

1.1 The main areas

Organisation and Perception of Government Communication: Research
in the Czech Republic has focused on the organisation and perception
of government communication, revealing tensions on internal,
interdepartmental, and external levels of governance.

E-Government Research: This field encompasses the study of information,
communication, and data-intensive technologies that influence government
and governing, with connections to various disciplines such as public
administration, organisation studies, and political science.

Public Sector Communication: This area emphasises the role of public
sector communicators as nonpartisan messengers of political issues,
addressing challenges such as politicisation and opportunities for
participation in policy development and implementation.

1.2 Methodologies

Original Methodological Approach: The study cited above presented
an original methodological approach to researching government
communication, involving in-depth semi-structured interviews with former
government officials and top executives from various sectors.
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Analytical Techniques: The Sourcebook for Political Communication
Research offers a comprehensive resource for current research methods,
measures, and analytical techniques used in political communication
research, including surveys, experiments, content analysis, and statistical
analysis.

Empirical Analysis Methods: Trusted and emerging research methods
for the empirical analysis of global media and communication governance
include document analysis, interviews, observations, experiments, and
network analysis.

Political Communication Research Methods: The Sourcebook for Political
Communication Research outlines major analytical techniques used in
political communication research, including surveys, experiments, content
analysis, discourse analysis, network and deliberation analysis, comparative
study designs, statistical analysis, and measurement issues.

Qualitative Research Approach: A study on the Government of the
Philippines’ communication practices employed a qualitative research
approach, utilising semi-structured interviews to explore government
communication strategies and the influence of environmental attributes on
communication efforts.

Quantitative, Qualitative, and Participatory Methods: A chapter presents
an overview of the three types of communication research methods applied
in development communication settings: quantitative, qualitative, and
participatory.

Computational Methods: The digitisation of communication processes
has led to the proposal of using computational methods in public and
mass communication research, which could be adapted to professional
communication research.

1.3 Implications

Role in Politics and Policy: Public sector communication plays a crucial
role in politics and policy, contributing to democratic processes and the
interaction between public and governmental entities and citizens within
their sphere of influence.

Influence on Public Behaviour: Formal government communications
have been shown to be more effective at influencing resident behaviour
than informal communications, operating as a heuristic for credibility and
importance.

1.4 Insights

Research Trends: A scientometric (quantitative study of science) analysis of
social media use in local government communication revealed fluctuations
in the number of studies over ten years, with the highest number recorded
in 2021.

Global Perspective: Studies comparing government communication in
various countries, such as Finland and Sweden, highlighted a trend towards
centralisation, particularly in Sweden, where prime ministers and their
offices establish stronger control over the entire executive branch.

E-Government Services: A bibliometric and network analysis of
e-government services literature between 2014 and 2021 identified the
highest number of publications in 2019, with the USA being the leading
influential country.




Emerging Opportunities: Theoretical models and bibliometric analyses
provide insights into current trends and emerging opportunities in
e-government research, offering a platform to examine prior developments

and explore future opportunities in the field.

Challenges in Government Communication: Studies on government
communication in the Czech Republic and the Philippines revealed tensions
on internal, interdepartmental, and external levels of governance, as well
as the influence of environmental attributes on communication efforts
regarding societal challenges.

Future Research Directions: Thereis a call for future researchin government
communication, particularly in emerging or recently institutionalised
democracies, to understand the complexity of political and communication
systems.

Advanced Political Comunication

Communication In Public Sector
Social Cohesion
Social Aspects

External Communication
Government Communication Legitimacy
Mutual Communication

Public Opinions

Transparency
Government Information

Information Exchanges

Responsiveness
Communication Infrastructure
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2. Important Findings

2.1 Key Findings

Research on government communication, particularly related to the
use of social media, has shown fluctuations in the number of studies over
the years, with the highest number of studies occurring in 2021 and the
lowest in 2014. The results have identified clusters including public sector
adoption, Facebook content, case studies, local government in the United
States, e-government interactivity, and enabling smart participation of local
governments.

The dynamic operating environments in which public servants work have
led to the demand for new skill sets and approaches, such as social media
literacy, stakeholder engagement knowledge, and data analytical skills.

Effective government communication is suggested to be value-led,
resting on values that characterise conversations including the principle of
cooperation, distribution of speakers' rights, the practice of listening, and
trust-building practices.

. Formal government communications are more effective at influencing
resident behaviour than informal government communications,
operating as a heuristic for credibility and importance.

. Thereis aneed for more consideration of the mechanisms and tools and
of the institutional processes and practices of policy-making, viewing
policy-making as a public sphere for reasoned debate, conciliation, and
cooperation.

. The lack of a comprehensive approach to media and communications
policy-making can lead to normative intransigence, policy drift, and
protectionism, reducing the pursuit of democratic and cultural values in
media and communications policy-making.

2.2 Key Communication Strategies

Issue Framing and Reactive Communication Strategies: Research on
crisis communication during the COVID-19 pandemic in Croatia analysed
issue framing and reactive communication strategies used by the
government, highlighting the dominance of the frame of responsibility and
the use of rectifying behaviour as the dominant strategy.

Centralisation of Government Communication: A comparison of
government communication in Finland and Sweden revealed a trend
towards centralisation, indicating stronger control by prime ministers and
their offices over the entire executive branch, emphasising the centripetal
factors facilitating coordination and control.
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Media Strategies and External Constraints: A study on government
communication practices in the Philippines identified the use of various
media strategies and the impact of external legal frameworks, politics, and
professional development on government communication practices [3]
Communication of Private Information to Citizens: Investigation of the
"Announcement Game"” defined by the government and citizens highlighted
the communication strategy involving partitioning the state space to mask
the true state of the world and choosing language to communicate this
partition, demonstrating the sophistication of government communication
strategies.

Evolution of Government Communication: The COVID-19 crisis was found
to have changed the role and status of UK government communication,
enhancing the role of government communicators and bringing
communication as a strategic management discipline to the forefront [5].
The emergence of extreme connectivity and the exponential increase in
data and information has driven citizens' expectations, leading to greater
demands for transparency, participation, and responsiveness from
governments.

Since 2014, government communication strategies have evolved in various
ways, as evidenced by several academic abstracts:

Professionalisation and standardisation: A comparative analysis of
governmental communication in Great Britain and Mexico shows a trend
towards greater professionalisation and standardisation of persuasive and
informative tasks of governmental communication.

Centralisation and control: Research on Finland and Sweden reveals a
trend toward centralisation of government communication, with prime
ministers and their offices establishing stronger control over the entire
executive branch.

Local culture as a contextual factor: A study on China's government
communication on nuclear power projects demonstrates the role of
local culture in the evolution of government communication strategies,
highlighting the use of local culture as the basis for audience segmentation
to create different communication strategies for different citizens.

Impact of COVID-19: The COVID-19 crisis has transformed the role of
government communicationin the United Kingdom, bringing communication
as a strategic management discipline to the fore.

However, even as these abstracts provide insights into the evolution of
government communication strategies, they do not offer a comprehensive
overview of all changes in government communication strategies since
2013. Therefore, it is important to consider additional sources and research
to gain a more complete understanding of the evolution of government
communication strategies in recent years.

2.3 Public Engagement

Identification of Ethical Issues: Public engagement helps identify ethical
concerns in research, particularly in sensitive areas such as germline
genome editing and marginalised communities

Academic Experiences in the UK: While public engagement is promoted
in the UK academia, researchers face challenges such as job insecurity and
lack of autonomy, highlighting the need for effective strategies.

Role in Science Policy and Grant Funding: Public engagement is essential
for scientists to communicate their vision, engage funders, and impact
society through research and innovation [3]
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Integration in Environmental Impact Studies: Professional communicators.
integrate public engagement strategies in environmental impact studies,
emphasising the importance of ethical and effective engagement plans.

Dutch Research Landscape: Public engagement activities at the research
institute level in the Netherlands demonstrate the effectiveness of specific
public engagement plans.

Local Government Engagement: Differing interpretations of engagement
among professionals involved in public engagement impact the democratic
space and the influence given to citizens.

These points collectively demonstrate that public engagement is integral
to government research communication strategies, aiding in ethical
identification, addressing challenges faced by researchers, impacting
science policy and grant funding, and shaping democratic spaces at local
and national levels.

2.4 The Impact of Social Media on Government Communication
Strategies

Increased Use of Social Media: Governments at national, regional, and
local levels have increasingly utilised social media platforms such as Twitter
and Facebook to communicate with citizens, organisations, and other
government agencies.

Challenges and Barriers: Despite the increased use of social media, there
are challenges and barriers that undermine its effectiveness, including
issues related to engagement, interaction, and communication flow.

COVID-19 Pandemic: The COVID-19 pandemic has led to significant
changes in government social media use and communication behaviour,
resulting in increased engagement and communication flow.

Transformation in Government Functions: The use of social media has
fostered important transformations in government organisation, costs,
citizen interaction, and efficiency.

Adaptation and Strategies: Public officials and government workers are
seeking ways to adapt their operations and practices to effectively use
social media for interaction with citizens and to provide information and
services more efficiently.

Privacy Concerns: The effective use of social media by government
professionals may raise privacy concerns, as it blurs the lines between
official work and personal boundaries.

In conclusion, the use of social media has significantly impacted government
communication strategies, leading to both opportunities and challenges
in effectively engaging with citizens and improving communication
effectiveness.

Scientific Journals Central & Eastern Europe

|
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3. Government Communication
and Policy-Making

3.1 Key Findings

Based on the abstracts provided, the key findings of government
communication research impacting policy-making since 2014 can be
summarized as follows:

« Science communication channels like news media and social media play
a crucial role in bridging the gap between research and policy.

« Formal government communications are more effective at influencing
resident behaviour than informal communications.

« Scholarly research informs government decision-making and influences
policy development.

« Media coverage strongly influences the political agenda and subsequent
policy stages.

. Academic research is perceived to be substantially more credible to
government policy analysts than think tank or advocacy organisation
research.

. There is a stronger engagement between science and policy, more
open, reliable, and accountable science communication practices with
policymakers, and increasing digitalisation and visualisation of science
communication.

« Policy discourses mirror and reproduce gendered effects, and social
media and information communication technologies are used to engage
multiple stakeholder groups.

3.2 The Impact of Government Communication Research on Policy-
making

Interdisciplinary Collaboration: The explosive growth in data and social
media has led to the need for new approaches and methods in policy-
making, requiring collaboration between scientific communities to create
practice-driven knowledge.

Media Policy Scholarship: Communication scholars’ contributions to policy
debates have been highlighted, emphasising the value of their broader
analytical frame and critical focus in informing policy-making processes.
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Influence of Scientific Research on Policy-Making: A study analyzing
citations of research articles in policy documents revealed the significant
influence of news and social media engagement on the likelihood of research
articles being cited in policy documents, emphasising the crucial role of
science communication channels in bridging the gap between research and
policy.

Government Agency Communication: The ideology of chief administrators
anditsalignmentwiththe agency mission canrestrictthe kinds of information
that government agencies provide, impacting policy-making and regulatory
capture.

Scholarly Research Impact: The Local News Map, a crowdsourced digital
tool, influenced policy-making resulting in new government's support
for Canadian journalism, demonstrating how scholarly research informs
government decision-making.

These findings collectively demonstrate the substantial impact of
government communication research on policy-making since 2014,
highlighting the role of interdisciplinary collaboration, media policy
scholarship, the influence of scientific research, government agency
communication, and the impact of scholarly research on policy-making
processes.

Based on the user's query, | will address the impact of government
communication research on policy-making since 2014, the key findings
of government communication research, its influence on policy-
making processes, the challenges and limitations of using government
communication research in policy-making, and the future prospects for
government communication research in shaping policy-making beyond
2014.

. Government and political communication play a crucial role in policy
research, design, and implementation.

« Public sector communicators are identified as nonpartisan messengers
of political issues, contributing to democratic processes.

. The explosive growth in data, computational power, and social media
has created new opportunities for innovating governance and policy-
making, affecting all parts of the policy-making cycle.

. The use of information and communications technology (ICT)
developments has led to drastic changes in the way policies are
developed, requiring new approaches, concepts, instruments, and
methods to deal with societal complexity and uncertainty.

3.3 Influence on Policy-Making Processes

« The explosive growth in data, computational power, and social media
has led to new opportunities for innovating governance and policy-
making, affecting all parts of the policy-making cycle and resulting in
drastic changes in the way policies are developed.

. The use of information and communications technology (ICT)
developments requires new approaches, concepts, instruments, and
methods to deal with societal complexity and uncertainty, demanding
collaboration across different scientific communities to create practice-
driven knowledge.
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3.4 Challenges and Limitations

The conceptualisation and analysis of communication in media policy-
making and regulation have not garnered much attention from media
policy scholars, leading to a paucity in theoretical and methodological
approaches in this area.

The lack of a comprehensive approach to media and communications
policy-making can lead to normative intransigence, policy drift, and
protectionism, reducing the pursuit of democratic and cultural values in
media and communications policy-making.

3.5 Future Prospects

There is a need for a stronger engagement between science and policy,
more open, reliable, and accountable science communication practices
with policymakers, and the increasing digitalisation and visualisation of
science communication to influence the use of scientific findings in the
policy-making process.

The use of artificial intelligence technology in policy communication
research has focused on communication mechanisms, crisis
communication, and monetary policy communication, providing rich
practical materials and useful theoretical exploration. But there is still a
lack of attention to Chinese advanced policy communication practices
and a profound understanding of the challenges in the context of
artificial intelligence, which is the direction worthy of scholars striving
for in the future.

Research Infrastructures Research Material

Media Structure

Long-term Studies

History Of Political Communication As A Field
Government Communication Research —
Policy

Normative Theory
Media Criticism

Computational Social Science

in

Interdisciplinarity
Computational Communication Science

3.6 How has Government Communication Research Influenced
Policy-making in Various Countries?

Since 2014, government communication research has influenced policy-
making in different countries in several ways, as evidenced by the academic
abstracts:

. Centralisation of Government Communication: Research comparing
Finland and Sweden shows a trend towards centraliaation of government
communication, particularly in Sweden, as prime ministers and their
offices establish stronger control over the entire executive branch.

. Policy Communication Studies: Comparative review of policy
communication studies in China and Western countries highlights a
positive trend focusing on new topics brought by the development
of artificial intelligence, such as communication mechanism, crisis
communication, and monetary policy communication.

. Media Influence on Policy Making: The relationship between media
and policy making is a crucial arena for the battle over the scope of
policy conflict, with ongoing changes in the media landscape likely to
affect the media and policy-making nexus.
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. COVID-19 Communication Strategies: A study assessing the influence
of information channels and sources on the public's evaluation of
government communication response strategies during the COVID-19
pandemic in ltaly, Spain, and the UK found empirical relationships
between government communication assessment and media use in all
scenarios.

« Role of Government Communicators: The COVID-19 crisis has
influenced the role and status of government communication in the
UK, bringing the role of communication as a strategic management
discipline to the fore.

3.7 Role of Government Communication Research in Shaping
International Policy-Making Decisions

Based on the abstracts provided, there is relevant information to address
the query about the role of government communication research in shaping
international policy-making decisions.

. Influence onPolicy: Research has the potential to influence policy atany
stage of the policy cycle [1]. However, the divide between researchers
and policymakers, as well as the academic reward structure, can impact
sustained engagement with policymakers. Engaging with policymakers
in face-to-face settings is seen as a way to achieve impact.

. Policy Research Institutes: These institutes play a significant role in
creating evidence for evidence-based policy-making and in predicting
the consequences of proposed policies.

. Strategic Communications: There is growing focus on how
international actors use political communication tools to create and
counter threats, with private sector professionals increasingly being
called on to support and advise governments in this area.

. Public Diplomacy: Public diplomacy is intended to engage in public
debates, influence public opinion, and shape relationship dynamics to
help realise a state’s foreign policy goals and objectives.

. International Communication: International communication, including
social media and Internet-based communication, is linked to foreign
policy aims and objectives, and is used to interactively communicate
with an international audience.

In conclusion, government communication research plays a crucial role
in shaping international policy-making decisions by influencing policy,
predicting policy consequences, and engaging with global audiences
through various communication channels. However, the divide between
researchers and policymakers, as well as the academic reward structure,
can impact sustained engagement with policymakers.

Engaged Scholarship Humans
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Policy Science

—— Law

Government Communication Research —

—— Public Health
Policy Making

L Leadership
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3.8 How Government Communication Research Influences
International Policy-Making

Based on the abstracts provided, there is relevant information to answer
the query about how government communication research influences
international policy-making.

However, while these abstracts provide insights into the influence of
government communication research on policy-making, they do not
explicitly address the specific impact of government communication
research on international policy-making. Therefore, while the abstracts
offer valuable information on related topics, they do not directly answer
the query about the influence of government communication research

International Bureaucracies Influence Policy-Making: Existing
research shows a consensus that international bureaucrats influence
policy-making, with varying influence based on political salience and
decision scope.

Direct Engagement in Policy-Making: Scholars engaging directly in the
policy-making process gain new perspectives and publication priorities,
influencing how they select publication outlets.

Role of Communication in Influencing Development Policy: Researchers
believe in actively working to influence policy, but academic reward
structures may hinder sustained engagement with policymakers.

Strategic Communication and Public Diplomacy: Strategic
communication, public diplomacy, and social media networking can be
integrated to influence global engagement and policy-making.

Influence of Research on International Mediation: Policymakers
actively commission and disseminate mediation research, preferring
problem-solving research and qualitative methods.

Public Diplomacy and Media-Based Communication: Public diplomacy
aims to engage in public debates and influence public opinion through
interactive government communication with an international audience.

on international policy-making.

3.9 How Government Communication Research Contributes to
Shaping International Diplomatic Relations and Agreements

Government communication research significantly contributes to shaping
international diplomatic relations and agreements through various means, as
evidenced by the following insights from the academic abstracts:

. Conceptual Framework for Diplomatic Relations: A conceptual
framework is proposed to explain the use of international communication
tools such as lobbying, nation brands, and commercial diplomacy in
engaging with decision-makers and local populations.

« Online Information Subsidies for Public Diplomacy: The study of online
information subsidies by foreign ministries highlights the use of news
releases through online newsrooms for public diplomacy, emphasising
relationship building as an end goal of public diplomacy.

. Public Diplomacy and Media-Based Communication: Public diplomacy
aims to engage in public debates, influence public opinion, and shape
relationship dynamics through interactive government communication
with an international audience.
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Impact of New Information and Communication Technologies: New
information and communication technologies have led to the emergence
of new actors and challenges in international relations, prompting a re-
examination of traditional perceptions and the adaptation of diplomatic
action to exploit new opportunities.

Role of International Communication in Shaping Foreign Perceptions:
International communication seeks to positively influence foreign
perceptions within the framework of global public opinion, emphasising
the need for analytical and critical engagement with public diplomacy
and propaganda practices.

Political Capital
and Information New Institutionalism
Subsidies

4
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In conclusion, the literature review on government communication and policy-
making underscores the significance of tailored communication strategies,

Policy Influence

evidence-informed policy-making, relationship-building with policymakers,
and the necessity for transparent and inclusive governance processes. By
integrating these insights, governments can enhance their communication
practices, promote evidence-based policy-making, and cultivate increased
public trust and engagement.
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4. Government Communication
and Crises

4.1 Key findings

Government communication during crises is a critical aspect of crisis
leadership, involving various elements such as crisis perceptiveness,
humility, flexibility, presence, and cooperation [1] . The quality of government
communication during crises can significantly impact public trust and crisis
management capabilities. Here are some key insights from the academic
abstracts:

Leadership in Crisis Communication: Crisis leadership heavily relies on
communicative processes, and effective crisis communication involves
crisis perceptiveness, humility, flexibility, presence, and cooperation.

Government Communication during the COVID-19: Governmental
communication during the COVID-19 pandemic has been analysed in various
countries, such as the UK, China, Australia, and Kuwait. The communication
quality varied, with some successes andfailuresin effectively communicating
with the public.

Strategies and Implications: Different strategies, such as diversion,
ingratiating, and victimisation, have been identified in government
communication during crises, with implications for public trust and crisis
management capabilities.

Social Media and Crisis Communication: The use of social media as a
crisis communication tool by government agencies and citizens has been
discussed, highlighting its practical implications for crisis communication.

Impact of Government Communication on Public Trust and Compliance:
Government communication during crises has a significant impact on public
trust and compliance, and several key challenges and solutions have been
identified in the literature.

Impact of Government Communication on Public Trust and Compliance:
Government communication during crises is crucial for restoring reputation
and regaining public trust. The quality of crisis communication influences
public trust in the government, with individuals having different perceptions
of information quality impacting their trust. Effective crisis communication,
particularly instructional and leading-by-example messages, has been
shown to increase compliance with health directives, thereby enhancing
public trustin the government.
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4.2 Key Challenges in Government Communication during Crises
and Solutions

« Crisis communication in the public sector is complex due to democratic
obligations to serve and communicate with all citizens, creating
challenges in providing fast and accurate information.

. Challenges in crisis communication include the need for fast and
accurate information, as well as addressing prolonged crises like the
COVID-19 pandemic.

. To address these challenges, it is essential to consider the message as
wellasthe messenger,andto ensure consistencyin crisiscommunication
to prevent a degradation of trust in public statements.

« The use of technology, such as social media, can enhance government
communication during crises by providing a platform for tailored
messages, community engagement, and information dissemination.

4.3 Role of Technology in Enhancing Government Communication
during Crises:

. Technology, particularly social media, plays a crucial role in enhancing
government communication during crises by providing a platform for
effective information dissemination and community engagement.

« The performance of social media use in crisis communication is
influenced by factors such as organisational resources, policy
environment, the severity of the crisis, and leadership, highlighting the
importance of leveraging technology for effective crisis communication

[5].

4.4 Influence of Cultural and Social Factors on Government
Communication During Crises

« Cultural and social factors influence the effectiveness of government
communication during crises, with the media landscape impacting the
perception of crises and emergencies.

. The society's perception of government communication during crises
can be influenced by linguistic groups, highlighting the need for tailored
strategies to address diverse cultural and social factors.

Government communication during crises significantly impacts public trust
and compliance. Challenges in crisis communication include the need for
fast and accurate information, addressing prolonged crises, and ensuring
consistency in messaging. Leveraging technology, such as social media,
is crucial for enhancing government communication during crises while
cultural and social factors play a significant role in shaping the effectiveness
of crisis communication strategies.

4.5 Key Components of Effective Government Communication
Strategies During Crises

Effective government communication strategies during crises encompass
several key components, as evidenced by the following insights from
academic abstracts:

Clear and Consistent Communication:

« A core component of crisis response management involves delivering
clear and consistent communication to those affected by the event.
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. Effective crisis communication management is structured over several
stages, strongly linked to the specific needs of the citizens.

Preparedness and Planning:

. A well-prepared communication strategy that can be deployed before,
during, and after a crisis is essential.

. Effective crisis communication by governments has ensured proper
information management, media management, right supportive action,
and direct communication with stakeholders.

Stakeholder Targeting and Engagement:

« The communication plan should include recommendations on the
content and frequency of messaging, stakeholder targeting, and use of
multiple communication channels and tools [1].

. Government policymakers can engender widespread public supportand
participation through increased and ongoing community engagement,
involving diverse community groups.

Utilisation of Multiple Communication Channels:

. Utilising established company communication tools, such as email
distribution lists, text message alerts, and dynamic intranet pages,
enables timely and reliable information dissemination to employees.

« Incorporating internal social media into the crisis response enables
employees to become active participants in the recovery process by
providing peer-to-peer information and connecting employees with
colleagues in proximity who require or could provide assistance.

Effective government communication strategies during crises involve clear
and consistent communication, preparation and planning, stakeholder
targeting and engagement and making use of multiple communication
channels.

4.6 Role of Transparency in Effective Government Communication
During Crises

Based on the abstracts provided, the role of transparency in effective
government communication during crises can be inferred from several key
insights:

« Transparency in crisis communication influences public opinion and
trust in government during crises.

. It is crucial for restoring reputation, regaining trust, and facilitating
healing in the aftermath of a crisis.

. Effective transparent communication can reduce public cynicism and
increase public cooperation during a pandemic.

. Transparency is essential for minimising public anger and rebuilding
trust in crises, especially on social media.

. Itplaysacritical role in successful crisis management efforts, enhancing
government reputation and garnering favorable constituent attribution.

4.7 Factors Influencing Transparency
. Openness of the search and rescue process, information quality,

government leadership, and ICT use are key antecedents of government
crisis communication transparency.




The level of perceived information quality influences trust in government
and individuals’ perceptions of positive meaning in a crisis.

The degree of an organisation's openness is determined by the
complexity of relationships with various stakeholders who often have
conflicting interests.

Public Communication
Information Management
Media Management
Government Communication Strategies
Direct Communication
Crisis Communication

Effective Communication

In conclusion, the literature review on government communication and
crises underscores the importance of effective communication strategies,
proactive crisis planning, the role of social media, and collaborative

governance in crisis management. Governments must prioritise transparent
and timely communication, utilise digital technologies, and promote
collaboration to enhance crisis response, ensuring public safety and trust
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5. International Government
Communication

International government communication involves strategic engagement
with international organisations, the use of social media, and the challenges
posed by the evolving global landscape. However, the abstracts do not
directly address the specific strategies or best practices for international
government communication. Therefore, while the abstracts provide valuable
insights into the complexities and challenges of international government
communication, they do not offer a comprehensive guide to specific
strategies or best practices in this area.

5.1 Key Points

« Globalisation has led to a blurring of domestic and international
communication, particularly in the context of public diplomacy

« Communication departments of international organisations increasingly
use social media to engage with citizens directly, posing new challenges
such as a competitive economy of attention and fragmented audiences

« The integration of strategic communication, public diplomacy,
international governmental broadcasting, and social media networking
is crucial for strategic influence and global engagement

. International communication faces challenges due to the multiplicity
of actors and the new balance of forces in the global arena, making it
increasingly complex

. Effective communication infrastructure is essential for achieving the
UN Sustainable Development Goals, emphasising the critical role of
communication in sustainable development

5.2 Challenges in International Government Communication

International government communication faces challenges such as
propaganda and fake news, while the impact of technology has led to the
digitalisation of diplomacy. Diplomacy plays a crucial role in positively
influencing foreign perceptions, and cross-cultural considerations are
essential for effective communication in multinational corporations and
international business interactions.

. Many countries are finding themselves increasingly challenged in the
face of issues such as fake news and propaganda.

. Strategic communications has emerged as a mode of thought and
practice promising to enhance state communication, including
activities such as public diplomacy, public relations, nation branding,
and information operations.
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5.3 Impact of Technology on International Government
Communication

« Communication technologies have become an important tool for
instantaneous effects and reactions in international relations, leading to
the emergence of digital public diplomacy.

. The use of communication technologies in international relations has
led to the digitalisation of diplomacy, focus on transparency and public
offering in digital public diplomacy.

5.4 Role of Diplomacy in International Government Communication

« Diplomats are forced to communicate with many new actors on the
international stage through new means of communication, presenting a
shift in the mode of conducting diplomacy.

. The "New Public Diplomacy” represents the latest evolution of soft
power theories, aiming to positively influence foreign perceptions within
the framework of global public opinion.

5.5 Cross-Cultural Considerations in International Government
Communication

« Cross-cultural communication is more difficult than general
communication, especially in multinational corporations (MNCs), where
overcoming barriers and achieving effective communication among
employees is a common problem.

. Dialogue of ethnic cultures using their respective languages or English
as the world's language of global communication is analysed from
various standpoints, highlighting the importance of understanding
cultural differences in international business communications.

5.6 Key Principles of International Government Communication

Transparency and Participation: International government communication
is collaborative, multidirectional, transparent, and oriented towards the
participation of citizens in monitoring and public decision-making.

Consensus Building: Government communication aims to generate
consensus, focusing on management and public administration, rather than
particular interests of political parties and personalities.

Ethical Communication: Principles of communication, as highlighted by
theories, offer a concrete possibility to shape communication from an
ethical standpoint, conceiving a pluralistic and democratic process.

Influence and Analysis: International communication aims to positively
influence foreign perceptions and media flows of information, requiring
communicators to play an analytical and critical role.

Strategic Influence and Global Engagement: Strategic communication,
public diplomacy, international governmental broadcasting, and social
media networking are brought together to create a system of strategic
influence and global engagement.

Diplomatic Relations: Multinational corporations engage in diplomatic
relations through communication tools such as lobbying, nation brands,
and commercial diplomacy, addressing both decision-makers and local
populations.
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5.7 International Government Communication and Domestic
Government Communication

The differences between international and domestic government
communication are evident in their respective goals, target audiences,
and strategies. While international communication focuses on foreign
governments and their public, domestic communication aims to inform and
gain support from citizens. The strategies and tools used also vary with
international communication involving public diplomacy, soft power tools,
and global networking, while domestic communication emphasises citizen-
centric approaches and interactive feedback channels.

International Government Communication:

. Aims to inform foreign governments and their public about policy goals,
intentions, and activities, and to build a certain image using public
diplomacy and soft power tools [1] [2] .

. Involves strategic communication, public diplomacy, international
governmental broadcasting, and social media networking to influence
foreign audiences [3].

. Canbeusedtoaddress domestic issues by strategically communicating
with international organisations.

Domestic Government Communication:

« Aims to inform citizens of the existence of certain policies and gain their
support in pursuing these policies.

. Focuses on building transnational communication networks of
relationships  with  respected international non-governmental
organisations.

. Emphasises the need for better articulation of interests in government
communication, appearing more egalitarian, closer to the citizen,
and online, demanding considerable proximity to citizens, interactive
feedback channels, and systematic participation by citizens in political
processes.

— Social Cohesion
Public Engagement
L— Target Audiences

— Web 2.0
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L Social Media Platforms
Government Communication —
— Transparency

Crisis Communication .
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— Foreign Policy

Public Diplomacy
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In conclusion, the study of international government communication is
a dynamic and essential field that intersects diplomacy, media studies,
and political science. Recent research trends underscore the increasing
reliance on digital platforms and social media for diplomatic engagement,
highlighting opportunities and challenges in effectively reaching global
audiences. The evolution of digital diplomacy has transformed how
governments interact internationally, fostering direct communication
channels while raising concerns about misinformation, cybersecurity, and
the ethical use of communication strategies.
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6. Government Communication
and Sustainability

Government communication plays a crucial role in shaping sustainability
policies and initiatives.However, challenges exist in integrating
communication with sustainability efforts and strategies need to be
optimised to promote sustainable behaviours. Stakeholder engagement
is essential for transparency, accountability, and progress in sustainability
efforts. The impact of government communication on sustainability policies,
challenges in integrating government communication with sustainability
initiatives, optimisation of government communication strategies to
promote sustainable behaviours, and the role of stakeholder engagement
in government communication for sustainability efforts will be addressed.

6.1 Impact of Government Communication on Sustainability
Policies

. Communication is crucial for sustainable development and can play a
significant role in each of the Sustainable Development Goals (SDGs).

« The oversight by UN officials to include a role for communication in the
global goals has been highlighted as a missed opportunity.

. Diversification of the modern information environment, especially
through social media, has made government communication more
complex, impacting the perception of political realities.

« Various organisational communication strategies’ influences, including
choices of information channels, types, frequency, and contents, vary
across individuals, posing challenges for effective communication.

. Companies can use new technologies, make value propositions based
on consumer behaviours, disseminate clear and consistent information,
and ensure broader work teams to communicate sustainability
effectively.

. Environmental non-governmental organisations (ENGOs) can
enhance their communication effectiveness on sustainability issues
through a theoretical model of e-communication, which emphasises
diversification of communication for different audiences and is based
on e-communication objectives and message measurement.

. Internal communications on green initiatives can positively encourage
ecologically-responsible behaviours of employees, contributing to
achieving sustainability goals.
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6.2 Role of Stakeholder Engagement in Government
Communication for Sustainability Efforts

. Stakeholder engagement is fundamental in the sustainability reporting
process, assisting in defining the materiality and relevance of the
information communicated and enhancing greater transparency and
accountability to stakeholders.

. The engagement of stakeholders is an indispensable factor in shaping
a sustainable future, transcending a mere procedural requirement and
emphasising its fundamental function as a catalyst for progress.

« Meaningful and sustainable stakeholder engagement is helpful in
maintaining an organisation’s social license to operate, and it is essential
for a successful global transition to net-zero emissions.

6.3 Government Communication Impact on Sustainability Efforts

. Citizens’ Communication Practices and Sustainable Development:
Daily communication practices can significantly predict citizens'
inclination to participate in sustainable urban development behaviours,
which can affect public and environmental policies.

« Internal Communication and Pro-Environmental Behaviours: Research
indicated that internal communication on environmental initiatives can
promote pro-environmental behaviours of employees at work, thereby
helping achieve corporations’ sustainability goals.

. Local Government Communication on Climate Change Programming:
A study on local government communication about climate change
programming revealed that participants’ communications applied
some of the Intergovernmental Panel on Climate Change (IPCC)

recommendations, suggesting opportunities for greater adoption of
IPCC strategies in local government communication about climate
programs.

Sustainability Reporting and Organisational Change: Sustainability
reporting by city governments was found to benefit organisational
change, management, and communication, but could also lead to
‘fatigue’ and discontinuation.

6.4 Government Communication and Public Perception and
Behaviour towards Sustainability Initiatives?

Citizen Communication and Sustainable Urban Development: A study
foundthat citizens' daily communication practices significantly predicted
their inclination to participate in sustainable urban development
behaviours, such as effective land use and energy conservation.

Internal Communication and Pro-Environmental Behaviours: Research
indicated that internal communication can increase employees’
recognition of sustainability initiatives and promote ecologically
responsible behaviours at work.

Media Influence on Sustainable Business: The role of media and
communication in shaping public views and understanding of
sustainable practices was highlighted, emphasising the influence on
consumer behaviour and market needs.

Social Media and Environmental Sustainability: The effectiveness
of social media communication in influencing consumer behaviour
perception on environmental sustainability was explored, indicating its
relevance in shaping public perception.
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. Environmental Communication and Behavioural Change: Environmental
communication was proposed to be more effective if it considered
social and psychological processes influencing sustainable behaviours,
such as cognitive biases and emotions.

. Socio-Political Factors and Climate Change Actions: A study revealed
significant effects of socio-political and psychological factors, such as
environmental quality and belief in climate change, in explaining pro-
environmental behaviour.

6.5 Government Communication’s Role in Shaping Public
Perception of Sustainability Initiatives

« Influence on Public Perception: Government communication can
significantly predict citizens' inclination to participate in sustainable
urban development behaviours, such as effective land use and energy
conservation.

. Media and Sustainable Business: Media and communication influence
public views and understanding of sustainable practices, impacting
consumer behaviour and market needs.

+ Internal Communication and Pro-Environmental Behaviours: Internal
communications promoting green initiatives can positively encourage
ecologically-responsible behaviours by employees, contributing to
achieving sustainability goals.

« Role in Institutional Change: Corporate food communication can lead
to sustainability-oriented change in action-guiding institutions within
the food industry.

Climate Communication and Public Engagement: Climate communication
plays an important role in nurturing public engagement for fundamental
social change, with implications for higher education in sustainability.

Information Transparency: Factors such as e-government and socio-
economic variables are relevant to the disclosure of sustainability
information by regional governments, highlighting the role of information
transparency in governmental institutions.

6.6 Government communication strategies in sustainability
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Citizen Communication Practices: The studies highlight the importance
of citizens' daily communication practices in shaping their intention to
participate in sustainable development behaviours, which can affect
public and environmental policies.
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. Public Attitudes and Sustainable Development Goals (SDGs): The
studies emphasised the influence of individual attitudes in supporting
SDGs and how value orientations and norms shape public attitudes
towards SDGs.

. Internal Communication and Pro-Environmental Behaviours: According
to research, internal communications promoting green initiatives
can positively encourage ecologically-responsible behaviours by
employees, contributing to achieving sustainability goals.

. CSR Advertising and Communication: The studies discussed
corporate social responsibility (CSR) advertising demonstrates the
effects of communication about CSR initiatives and how different CSR
approaches can influence audience evaluations.

« Government and Nonprofit Communication Strategies: The influence
of government and nonprofit organisations’ communication strategies
on citizens and implications for public policies and programs is
discussed in a study.

6.7 Government Communication Strategies and Climate Change

. Climate Change Communication Strategies: The literature highlights
the evolving nature of climate change communication strategies,
emphasising the need for effective approaches to elicit desired
responses from the public. It also emphasises the importance of
tailoring communication to different target groups and the need for
target-group-specific strategies.

« Government's Role in Climate Change Communication: The abstracts
discuss the role of government in climate change communication,
particularly in the context of press conferences at climate change

summits. It is noted that press conferences serve functions of exerting
pressure in negotiations and informing the public, but the effectiveness
of these functions varies based on factors such as capacity and a
government's function in the negotiation structure.

Challenges and Opportunities: The abstracts also highlight the
challenges and opportunities in climate change communication,
including the need for a stronger institutionalisation of climate change
communication and the importance of enhancing public engagement
through effective communication strategies.

Impact of Government Communication Strategies on Public
Perception and Awareness of Climate Change:

Public Perception: Government communication has a strong
likelihood of influencing public perception about climate change,
with implications for how climate change is understood as a social
construct by the public and how public institutions internalize the
concept of climate change into their governance structures.

Interpersonal Discussion: Interpersonal discussion about climate
change with friends and family leads to awareness about the scientific
consensus that human-caused global warming is happening.

Role of Government Communication in Shaping Policy and Action
on Climate Change:

Policy Advocacy: Effective communication must consider not
only the causes and effects of climate change but also the political
measures proposed to address those causes and effects, since both
influence public perceptions and behaviours.




Research Trends in Government Communication 2014 - 2024

Science-Policy Communication: Science-policy communication
around climate change is complex and requires synthesised
messaging strategies that are accessible and practical, supported
by robust theory. Messaging techniques such as using the language
of "risk” instead of "uncertainty” and highlighting success stories
of adapting to the problem are identified as effective strategies for
science—policy communication.
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In the past decade, the field of government communication and
sustainability has witnessed significant evolution, marked by increasing
integration of sustainability goals into communication strategies,
advancements in digital platforms for engagement, and a growing
emphasis on transparency and public participation. Research has
illuminated the critical role of effective communication in building
public trust, fostering behavioural change towards sustainability, and
facilitating international cooperation on environmental issues. Looking
ahead, the challenges posed by climate change and other global
environmental threats underscore the ongoing importance of robust
communication strategies that not only inform but also inspire action
and collaboration among governments, businesses, and communities
worldwide to achieve sustainable development goals.
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7. Government Communication
and Health Communication

The impact of government communication on public health outcomes
has been significant, especially during the COVID-19 pandemic. Trends in
health communication strategies have shown a shift towards the use of
mass and social media, while the role of social media in government health
communication efforts has become increasingly important. Comparative
analysis of government health communication in different countries
has revealed differences in communication approaches based on the
accessibility and strength of healthcare systems. However, it is important
to note that while the abstracts provide insights into government and health
communication, there is limited direct information on comparative analysis
of government health communication in different countries over the last
decade.

7.1 Health Communication

« Health communication has evolved to include two-way conversations
involving listening, learning, and adjustment to cultural context, as well
as promoting health.

. The World Health Organization emphasises the importance of abalanced
approach to health communication, including mass media, organisation
and community, and personal communication channels.

. Theincorporation of widespread, high-quality prevention campaigns and
health communication is integral to universally accessible healthcare
systems, with effective public health communication proving to be a key
mitigating factor during the COVID-19 pandemic.

7.2 Impact of Government Communication on Public Health
Outcomes

« Ineffective government communication during the COVID-19 pandemic
led to public confusion and errors in responding to the health threat,
resulting in disastrous health and social outcomes.

. Effective health risk communication strategies, promoting the delivery
of relevant, accurate, and sensitive information to the public, can guide
coordinated and vital actions and minimise communication noise.

7.3 Health Communication Strategies
« Health communication aims to inform people about health programs

and policies, empower them to adopt healthy behaviours, and attract
attention to unattended health issues.
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. The use of mass and social media in designing health communication Social Media Communication
interventions for reach and coverage has been highlighted as an

important trend in health communication strategies.
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« Social media has become immensely popular and has been used by

governments to deliver information, raise awareness, and motivate

health and behaviour change during the COVID-19 pandemic. 7.5 The Key Strategies for Effective Government Communication

in Public Health Crises
« The use of digital platforms and social media has been crucial

in addressing diverse populations and ensuring adherence to

i . Transparent and accountable messaging: Developing fact-based,
precautionary measures.

transparent, and accountable messaging is crucial for improving crisis

. L . . e . . communication efficacy.
. Social media integration with artificial intelligence and Generative Pre- ¥

Trained Transformers (GPTs) can offer an innovative approach to tackle
problems and difficulties in health informatics, potentially improving
population health.

. Empathetic persuasive strategies: Utilising people-centred,
empatheticand persuasive strategies can enhance crisiscommunication
capabilities.

. Two-way symmetrical communication: Two-way symmetrical
communication practices can increase public trust and confidence in
governments, subsequently leading to compliance with recommended
behaviours.

. Community engagement: Engaging diverse stakeholders to co-
construct messages and including a diversity of community groups in
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engagement activities is essential for developing and maintaining public
trust.

Utilising social media: Using social media platforms, like Facebook, and
native/local language for effective risk/crisis communication can foster
trust-building between local government units and the public.

Audience Segmentation and Tailored Communication

Utilise audience segmentation strategies to identify different audience
segments based on knowledge, risk perception, emotional responses,
and preventive behaviours.

Characterise each audience segment according to demographic
factors, personality traits, information processing styles, and health
information preferences to inform policymakers for tailored public
health communication interventions.

Communication Approaches

Compare diverse communication strategies, including the format of
communication, information providers, delivery methods, and visual
content, to influence COVID-safe behavioural intentions of both the
general community and vulnerable population subgroups.

Use social media platforms and native/local language for effective risk/
crisis communication to foster trust building between local government
units and the public.

Engage in ongoing community engagement and include a diversity of
community groups in communication and engagement activities to
engender widespread public support and participation.
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7.6 Health Communication Content Strategies

Effective health communication content strategies require a multi-faceted
approach that considers the unique needs of diverse demographic
groups, leverages technology for outreach and engagement and upholds
ethical standards in communication techniques. The information from
the abstracts provides insights into the key components, demographic
differences, technological influences, and ethical considerations in health
communication content strategies.

. Effective health communication content strategies are based on a
framework that addresses health at individual, group, and structural
levels, considering the impact of globalisation and social determinants
on health.

. Health literacy, media literacy, and knowledge of media technology,
especially new media and developments in the Internet and mobile
devices, are essential for effective health communication.
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Intercultural communication is crucial to understand and collaborate
with diverse demographic groups.

Collaboration from all sectors of society is necessary for successful
health communication strategies.

Health communication content strategies need to be tailored to specific
demographic groups, considering their unique cultural, social, and
economic factors that affect their health.

Personal communication networks play a significant role in catalysing
health outcomes at the population level, indicating the importance of
understanding and adjusting strategies for different demographic
groups.

New developments in the Internet and mobile devices are important for
effective health communication, highlighting the role of technology in
reaching and engaging diverse demographic groups.

Digital health communication channels, including mass media,
organisation and community, and personal communication, are essential
for effective health communication.

Information and communication technologies, particularly e-health, play
an increasingly important role in delivering healthcare and supporting
communication among healthcare professionals and patients.

7.7 Ethical Considerations in Developing and Implementing Health
Communication Content Strategies

Ethical considerations in health communication include the use of
various communication techniques such as information, argumentation,
persuasion, manipulation, and coercion, and their implications for
means, ends, consequences for recipients, and autonomy.

Ethical issues in health communication campaigns, particularly in digital
and social media contexts, need to be recognised and addressed to
ensure the ethical acceptability of communication techniques.

Essential components of health communication campaigns include
formative research and persuasive message strategies.

Effective communication skills enable the conveyance of care and
compassion, tailoring of information, and promotion of adherence to
treatment and lifestyle changes.

Effective health communication requires simultaneous consideration of
message source and content.

Communication between health professionals and patients is crucial for
building rapport, improving patient satisfaction, and ensuring positive
outcomes.

Effective public health communication involves factors such as empathy,
storytelling, cultural humility, community, and key group participation.

Equity and Inclusivity: Public health communication objectives can
be met only if the audience accepts, understands, and acts on the
information to protect and promote health.
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Over the past decade, research in government communication and health
communication has highlighted significant advancements and shifts in
strategies and methodologies. Governments have increasingly utilised
digital platforms and social media to disseminate health information, engage
with the public during health crises, and promote preventive measures. The
integration of data-driven approaches and real-time communication has
enhancedresponsiveness and transparency in public health communication.
Moreover, there has been a growing emphasis on addressing misinformation

and improving risk communication to build public trust and compliance with
health guidelines.

Looking forward, ongoing research will likely continue to explore the impact
of digital technologies, evaluate communication effectiveness in diverse
cultural contexts, and strive for more inclusive and equitable approaches
to health communication that prioritise public health outcomes and societal
resilience.
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8. Government Communication
and National Branding

Government communication significantly influences national branding by
utilising branding strategies to impose discipline on messengers and media
coverage, and the key elements of effective government communication for
national branding include central control, a marketing ethos, a master brand,
communications cohesiveness, and message simplicity. National branding
can be used to enhance government communication by generating positive
outcomes in various fields and guiding economic growth strategy, while
digital media plays a crucial role in shaping government communication and
national branding by presenting new challenges and opportunities.

8.1 Key Elements

The politicisation of government communications involves intense
control and centralisation of power, often using branding strategies to
impose discipline on messengers and media coverage.

Public sector branding aims to replace conflicting messages
with penetrating message reinforcement, perpetuating trends of
centralisation.

Recent studies have demonstrated the potency of government branding
to enhance citizens' trust in government organisations and policies,
but also pointed to the detrimental implications of this emotive effect,
mainly its ability to compensate for poor functioning and elicit undue
trust.

Notable features of public sector branding include central control, a
marketing ethos, a master brand, communications cohesiveness, and
message simplicity, which work to conflate the party, government, and
public service, perpetuating trends of centralisation.

A coherent branding strategy assists government departments in the
formulation and delivery of services by providing clarity of purpose and
consistency in communication, benefiting citizens in various ways from
a streamlined execution of the strategy.

Political brands provide a shortcut to what a political entity is about,
derived from behaviours, organisation, communication, and visuals, and
practitioners draw on diverse elements of political marketing to create
and improve political brands.
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Nation branding seeks to generate positive outcomes in trade and
investment, export promotion, tourism promotion, talent attraction,
and other fields, with varied emphasis on traditional marketing
communications, citizen engagement, and digital and social media.

The government has been proactive in taking a leading role in guiding
economic growth strategy and has made strong efforts to communicate
and "brand” this, including institutional nation branding efforts of
national government departments, transnational economic institutions,
tourism boards, and related private industries.

The role of governments in business and society research has shown
that nation branding communication can govern businesses toward
sustainability by providing qualifications for sustainable business,
legitimizing these qualifications, and attaching national aspirations to
business conduct that meets these qualifications.

In @ media landscape that includes traditional one-way media and two-
way social platforms, countries undertaking nation branding efforts are
presented with new challenges, making it more difficult to manage the
issues associated with a nation brand and allowing the public to create
potentially competing messages about a country.

The changing media environment in which nation-branding efforts are
taking place presents challenges and opportunities, and the challenges
and opportunities created by this new context are detailed, with potential
avenues for further research discussed.

8.2 National Identity

Government communication plays a significant role in shaping national
identity through various mechanisms and contexts, as evidenced by the
academic abstracts provided.

Soft Power and National Branding: The construction of national identity
through government communication involves external and internal
representational forms, influenced by notions of soft power and national
branding.

Crisis Management and Communication: During crises, government
communication plays a crucial role in prevention, action, and empowerment,
impacting societal perceptions and responses.

Nation-Building Policies: Central governments shape identity dynamics
through interventions and centralisation choices, influenced by historical
factors and intergenerational transmission of identities.

Communication and Power Dynamics: Large-scale communicative
interactions in global politics, facilitated by information and communication
technologies, supplement national identity with other forms of cultural
identity in a networked world.

Government-Citizen Communication: Successful government communication
demands proximity to citizens, interactive feedback channels, and
systematic citizen participation in political processes.

Political Leadership and National Identity: National politicians strategically
construct versions of national identity to account for their success or failure
in mobilising the electorate, demonstrating the strategic political purpose of
national identity construction.
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Religion, Politics, and Communication: The intersection of politics,
communication, and religion shapes opinions, legitimises authority,
and manages cultural and social identity, influencing public policy and
governance at a global level.

8.3 Citizens' Perception of National Identity

Government communication can play a significant role in shaping citizens’
perception of national identity and their trust in the government. The use
of social media and the type of government communication strategy
also influence citizens' perception of government service provided and
government spending. However, the abstracts do not directly address the
specific influence of government communication on citizens’ perception of
national identity. Therefore, while the abstracts provide valuable insights into
the influence of government communication on citizens' perceptions, they
do not explicitly address the query about the influence on national identity.

« The communication of a national image to the world influences citizens'
perception of national identity, revealing complicated mechanisms
involved in the construction of national identity.

. Elite communication by national governments has a stronger effect on
citizens' perception of the legitimacy of international organisations.

. Government communication through online media, such as websites
and social networking sites, influences citizens’ perception of the
government-public relationship and public trust in government.

. Citizens' experience with government websites and social media is
associated with greater trust in government at different levels.

The use of social media influences citizens' perception of government
service provided and government spending, with liberal users showing
greater preference for an active government.

National identity aids in building collective consciousness, enhancing
social identity, fostering social solidarity, and motivating a joint "state-
society” response during crises.

Media narratives can heighten uncertainty about national identity among
people with different political leanings, influencing positions on national
identity and relations with the wider intergroup context.
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Governments worldwide are increasingly recognising the importance of
strategic communication in shaping national perceptions, influencing
foreign policy objectives, attracting investment, and promoting cultural
diplomacy. Research has explored how governments craft narratives and

employ branding strategies to project national identity, values, and strengths
on the global stage.

Emphasis has been placed on digital diplomacy, where social media and
digital platforms play a crucial role in engaging global audiences and shaping
public opinion about the country's policies, achievements, and societal
contributions. As nations navigate geopolitical shifts and global challenges,
research in this area continues to examine the effectiveness of branding
strategies in enhancing soft power, fostering international cooperation, and
achieving diplomatic objectives in an interconnected world.
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9. Government Communication
During COVID-19

9.1 Key Findings

Researches address the impact of government communication strategies
during COVID-19 on public compliance with health guidelines, the role of
government communication in shaping public perception of COVID-19,
the key challenges faced by governments in effectively communicating
COVID-19 information to the public, and the differences in government
communication strategies across various countries and their impact on
public response and outcomes. Government communication during the
COVID-19 pandemic has been a topic of interest and analysis across various
countries. Here's a summary of the key findings:

Digital Media Communication: Governments have heavily relied on digital
media communication to reach citizens during the pandemic. However, the
effectiveness of this approach has been questioned, with stakeholders
highlighting a lack of engagement and understanding of the pandemic's
effects.

Strategies and Quality of Communication: Different strategies, such
as diversion, ingratiating, and victimisation, have been identified in
governmental communication, with varying levels of success. The quality
of communication has been evaluated based on principles of Crisis and
Emergency Risk Communication (CERC). In some cases, the communication
was found to be chaotic, unclear, and contradictory.

Lessons and Recommendations: Ineffective government communication
around the world has led to public confusion and misunderstanding,
prolonging the pandemic and resulting in serious errors in responding to the
health threat. Recommendations have been made for establishing effective
health risk communication strategies, emphasising the delivery of relevant,
accurate, and sensitive information to the public.

Global Perspectives: Studies from countries such as India, the United Arab
Emirates, and China have provided insights into the inclusivity of government
communication approaches, the use of digital platforms, and the impact on
public response.

9.2 Government Communication Strategies during COVID-19

. Ineffective government communication in some countries during the
COVID-19 pandemic led to confusion and misunderstanding in the
public and serious errors in responding to the health threat, resulting in
disastrous health and social outcomes.
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. Effective government communication strategies are crucial for
delivering relevant, accurate, and time-sensitive information to guide
the necessary and coordinated actions and minimise communication
noise.

. Government communication plays a critical role in informing the
public about the risk of disease, encouraging mitigation practices, and
promoting positive social norms to protect communities from COVID-19.

« Challenges such as misinformation, inconsistent policies, and the
"infodemic” have led to low public confidence and underscored the
need for right strategies and digital tools to increase awareness.

. Different countries have adopted varying domestic and travel
regulations, with some official communication strategies proving
effective in increasing vaccine uptake while social media as a source of
information has been strongly related to vaccine hesitancy.

. The UK government's communication strategy was the most untrusted
and criticised by citizens, while the Italian and Spanish governments,
which responded with severe restrictions, attracted more support from
citizens.

9.3 Challenges Faced by Governments in Communicating during
COVID-19

« Challenges in government communication include the spread of
misinformation, unclear and oft-changing guidelines, and the need
for feedback loops to refine preventive measures and communication
strategies based on real-time data on public reactions.

Ethical challenges in COVID-19 communication include communicating
uncertainty, unintended consequences such as increasing inequities
and stigmatisation, and appealing to positive social values while
addressing ethical concerns.

Ineffective government communication in some countries during
the COVID-19 pandemic led to public confusion and serious errors
in responding to the crisis, leading to disastrous health and social
consequences.

The adoption of domestic and travel regulations varied across countries,
with some official communication strategies about COVID-19 being
more effective than others.

The Australian population faced challenges in understanding COVID-19,
government directives, and health initiatives due to rapid changes in
disease behaviour and community response requirements.

The UK experienced an "action gap” between government advice on
COVID-19 measures and the behaviour of a significant minority of the
population, highlighting the need for strong and coherent "strategic
narratives” in government announcements to effectively tackle the
pandemic.

The widespread misinformation during the COVID-19 pandemic caused
confusion, undermined trust in science and public health authorities,
and weakened the uptake and adherence to public health measures.

Ethical challenges in communicating about specific mitigation practices,
such as contact tracing, wearing face masks, and spatial distancing,
were raised, highlighting the importance of identifying ethical concerns
and interdisciplinary knowledge in public discourse and advocacy.




The importance of clear, consistent, and regular communication of
scientific evidence was highlighted as key to engaging citizens with
mitigation strategies, despite the challenges posed by an “infodemic” of
information, particularly through social media.
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During the COVID-19 pandemic, government communication emerged as
a critical lifeline for disseminating accurate information, managing public
perceptions, and coordinating effective responses. Research trends have
underscored the pivotal role of communication in crisis management,
highlighting the rapid adoption of digital tools and platforms for real-time
updates and public engagement. Studies have focused on analysing
government messaging strategies, evaluating their effectiveness in
promoting health behaviours such as social distancing and mask-wearing,
and addressing public concerns and misinformation. The pandemic
accelerated the use of data-driven communication approaches, including
infographics, dashboards, and interactive maps, to visualise complex health
information and policy responses.

As governments navigated evolving scientific knowledge and policy
decisions, research has explored how transparent and empathetic
communication can enhance public trust, mitigate panic, and foster
community resilience in times of crisis.
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10. Governments Communicating
Citizen Participation

10.1 Key findings

Government communication and citizen participation are crucial for
transparent and effective governance. The use of social media, open
government principles, and ICT can significantly enhance citizen
engagement in decision-making processes, ultimately contributing to more
inclusive and transparent governance.

. The rise of social media has facilitated electronic citizen participation
(e-participation), allowing citizens to express opinions and contribute to
policy decisions.

Open government emphasises transparent communication and
citizen participation in decision-making processes, aiming to generate
consensus and public acceptance of government actions.

Successful government communication demands proximity to citizens,
interactive feedback channels, and systematic citizen participation in
political processes.

Information and communication technologies (ICT) have been
widely used to engage citizens in public policy decision-making,
with e-participation involving citizens' involvement in administrative
decision-making processes.

The form of government structure, such as mayor-council, council-
manager, and township, can impact the level of e-participation offerings,
with mayor-council municipalities more likely to have higher levels of
e-participation.

Collaborative e-participation models, facilitated by electronic
communication, can increase citizen influence on public decision-
making and positively impact policy implementation, transparency, and
political culture.

Governments can effectively communicate with citizens through various
forms of citizen participation, such as participatory budgeting, citizen
assemblies, and community councils, especially in domains such as
urban and regional planning and local governance.

Electronic communication and Internet-based applications play an
essential role in facilitating collaborative participation, leading to
increased influence of citizens on public decision-making and positive
effects on policy implementation, transparency, and political culture.
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« Successful government communication demands proximity to citizens,
interactive feedback channels, and systematic participation by citizens
in political processes.

10.2 Challenges Faced by Governments in Engaging Citizens in
Participatory Decision-making?

. One of the main challenges faced by governments is the need for better
articulation of interests in government communication to appear more
egalitarian and closer to the citizen. Proximity to citizens, interactive
feedback and citizen participation in political processes constitute
successful government communication.

« The study of Swedish national government agencies revealed a
concentration of participatory activities associated with tokenism,
where citizens are commonly referred to as customers and users,
suggesting a lack of citizen involvement and participation.

. The absence of systematic leadership, the lack of popular or elite
consensus on the place of direct citizen participation, and the limited
scope and powers of participatory innovations are highlighted as
challenges to creating successful participatory governance.

10.3 The Role of Technology

. Information and Communication Technologies (ICTs) play a crucial role
in facilitating communication between governments and citizens for
participatory governance, as they bring opportunities for services to be
more inclusive, participatory, and establish new relationships between
governments and citizens.

The use of ICTs for e-governance is of primary importance in
globalisation, with electronic governance as a powerful tool, especially
in engaging citizens in public policy decision-making.

Advances in information and communication technologies continue
to impact the ways policymakers and citizens engage with each other
throughout the policy-making process, shaping the interactions
between policymakers and citizens, and enabling greater online civic
participation and engagement.

10.3 Key Strategies

Integration of Insights from Different Disciplines: One strategy involves
integrating insights from evidence-based policy design, design
thinking, and behavioural economics to design and implement effective
communication strategies.

Use of Dialogue Strategies in Social Networks: Governments can
enhance relations with citizens by developing dialogue strategies in
social networks, such as Twitter, to foster communication.

Proximity to Citizens and Interactive Feedback Channels: Closeness
to citizens, interactive feedback and citizen participation in political
processes are essential for successful government communication.

Leveraging Digital Media: Digital media, including social media platforms,
is transforming the way governments communicate public policy and
interact with citizens, especially in rural settings.
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. Delivery of Relevant, Accurate, and Sensitive Information: Effective
health risk communication strategies involve delivering relevant,
accurate, and time-sensitive information to key public groups to guide
coordinated actions.

. How can governments encourage meaningful citizen participation in
decision-making processes?

10.4 Citizen Participation in Decision-Making Processes

. Ensure that citizen participation initiatives are integrated into the formal
decision-making process to gain impact.

. Implement electronic citizen participation activities offering citizens a
real say in the decision-making.

« Recognise that citizen participation can lead to more knowledgeable
and legitimate decisions, as well as benefits for participants such as
skills, knowledge, and social capital.

. Utilise avariety of participatory tools such as consultations, participatory
budgeting, civic panels, and city labs to encourage citizen involvement
in decision-making processes.

. Incorporate new technologies, such as software that displays the
effects of changes to the public space in real-time, to help overcome
difficulties in managing participation processes.
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Governments are increasingly using digital platforms and participatory
mechanisms to enhance democratic engagement and transparency.
Research shows that tools like online forums, crowdsourcing platforms, and
mobile apps amplify citizen voices, foster civic engagement, and promote
inclusive governance. Studies also focus on barriers to participation, such as
digital literacy gaps and socio-economic disparities, and ways to overcome
them.

The trend towards open government initiatives, where data is shared
and citizen feedback is solicited, reflects a shift towards collaborative
governance models. As governments innovate in engaging citizens in
policy-making, research will continue to explore the effectiveness of these
approaches in improving accountability, responsiveness, and trust in
democratic processes.
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